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XAPAKTEPHBIE OCOBEHHOCTHU KBECUTUBHBIX KOHCTPYKLMIA
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B naHHOI cTaThe paccMaTpUBACTCS CHHTAKCHYCCKUIT aCTIEKT PEKIIaMHBIX TEKCTOB, @ HMEHHO MPAarMaTH4ecKue
tunsl npeutokenus (k. Cépnp). Oxaum U3 Hanboliee pacHpPOCTPAHEHHBIX TUIIOB, OJTHAKO, HE TOTYYHBIINX KOM-
UICKCHOTO 0000IICHNsT CBOMX (DyHKIHOHAIBHBIX M CEMAHTHYECKUX OCOOCHHOCTEH, SIBISICTCSI KBECUTHB. B crarbe
cJIe/IaHa MOMbITKA IPOAHAIM3UPOBATh €r0 CTPYKTYPHbIE 0COOCHHOCTH Ha IIPUMEPE TEKCTOB PEKJIAMbI B aHIVIOA3bIY-
HbIX TedaTHeiXx CMU. B pesyibrare npoBeJeHHOT0 aHaIN3a ObLIO BBISIBICHO, YTO CPEIH KBECUTUBHBIX KOHCTPYKIHI
HanbOoJIbIIEE PACIPOCTPAHCHHE UMCIOT OOIIME U CIICHUATBHBIC BOIIPOCHI, COACPIKAIIKE B Ce0C THIINYHBIC MapPKEPhI
BOIPOCHUTEIIFHOTO MPET0KEHHS (MHBEPCHS, BOIPOCUTEIILHOE CII0BO). MeHee MIMPOKOe MCIOIb30BAHUE HAXOMAT
9JUTHIITHYECKUE BONPOCHI, IIEPECIIPOCH], PUTOPHIECKHE BOIPOCHI, a TaKyKe BONPOCHI, HaunHaromuecs: ¢ What if...
. XapakTepHOil OTINYUTENIBHON YepTOil KBECUTHBOB B PEKJIAMHBIX TEKCTaX SIBJISICTCS HAJIMYHC FOTOBOIO OTBETA,
HEMOCPE/ICTBEHHO CIIE/YIOIIETO 3a CAMHUM BOIIPOCOM, MIIM OYEBHIHOTO B CHJIy CAMOIO XapakTepa 3arpaliiBacMoi
nHdopManuu (Kak B cIydae ¢ «BepU(PHUKATHBHBIME QJIBTCPHATHBHBIMH KBECHTUBAMM»). «PeKIaMHBIID KBECHTHB
OTINYACTCS MAKCHMAJIBHO YIPOIICHHON CTPYKTYPOii, BRIPA3UTEIBHOCTBIO (B TOM YHCJIC IIPU ITOMOLIH IPaUUeCKHUX
CPE/ICTB) M IPOCTOTOM, TaK KaK 3TO COOTBETCTBYET €r0 CYITECTHBHON (hyHKIHH.

KuroueBnble cjioBa: peK.]'laMHLIi;l TEKCT, NparMaTuka, KBeCUTHB, pequoi’l aKT, KBeCUTHBHasl KOHCTPYKIMS

Moscow Bauman State Technical University (Kaluga Branch), Kaluga, e-mail: a.voejkova@list.ru

CHARACTERISTIC FEATURES OF QUESTION PATTERNS FOUND
IN ENGLISH ADVERTISEMENTS

Voeikova A.A.

The aim of this article is to have a closer look at the syntax of advertisement and in particular its communicative
(pragmatic) utterance types. Question patterns turn out to be one of the most common and widespread pragmatic
types to be found in English advertisements. However, so far no detailed treatment of their functional and semantic
features has been given in Russian linguistics. So, this article deals with the structural characteristics of question
patterns in English advertisements. The linguistic analysis has proved that general and special questions are the
most common ones in the chosen texts of advertisements. Whereas elliptical questions, echo-questions, rhetorical
questions and the ones beginning with «What if...» are less common. Questions found in English advertisements
are characterized by an immediately provided answer or an answer which becomes self-evident in the set context.
Moreover, such question patterns are normally emotionally-colored and simplified in their structure (due to their

suggestive nature).
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OTtedecTBeHHBIC U 3apyOC)KHBIC JIMHTBH-
CTBHI HEOTHOKPATHO 00paIiaarch kK mpodiemMam
CIIeITU(UKN PEYCBBIX AKTOB H CITOCOOOB WX
BeIpakeHHs. CyIecTByeT Leiblid psn padboT
W3BECTHBIX JIMHTBUCTOB, MOCBSIIEHHBIX KJIac-
cU(UKAINH PEYEBBIX aKTOB, HA OCHOBE THIIOB
KOMMYHHKATHBHBIX HAMEPEHH, KOTOPhIE OHU
peammsytot (k. Octuna, [x. Cépns, [T Tlo-
yenuona, JI. Bynnepnuxa, H.Jl. ApyTioHoBa
u apyrux) [8, 4, 1].

O/HAM U3 TaKUX aKTOB SIBIISIETCS KBECUTHB,
KOTOPBIi JOJITOE BPEeMs He pacCMaTpUBaJICs Kak
CaMOCTOSITETIFHBIN THIT PEYEBOTO JIEHCTBHSL.
HecMotps Ha HeMaoe KOIMYEeCTBO HCCIENO-
BaHUH BOTPOCUTEIHHBIX TPEIOKEHUIN U BBI-
ckasbiBannid (A.A. Ctpensiio, H.W. XXunkun,
JLT. bepnuukoBa, C.B. HeBonbHuKOBa U JIpy-
rue aBtopsl) [9, 3, 7], Aymaercs, 4To cylie-
CTBYET ellleé MHOTO TPaMMaTH4YeCKUX U JIEKCH-
YECKUX OCOOEHHOCTEH KBECHTHBA, KOTOPHIE
MOTYT MPEJICTABIATh HHTEPEC IS JINHTBUCTH-
YECKOTO M3YUYCHHUS.

Br100p MMEHHO pEKIIaMHBIX TEKCTOB B Ka-
YecTBe Marepualia Ui aHalln3a KBECUTUBHBIX

KOHCTPYKIIMH OOYCIIOBIIEH CaMUM OIperene-
HUEM JIaHHOTO TparMaTHYecKoro THIMa Ipe.-
noxenus. Tak, Ipy ONpenerneHnd KBeCUTHBA
MIPHUJICPIKUBAIOTCS MHEHHS, YTO ATOT PEYeBOM
aKT «TpeACTaBIseT coOol mH(pOopMUpOBaHUE
ajjpecarta 0 HaJM4We y TOBOpsIIero napopma-
1uoHHoro Tipobenay (Jx. Cépinp) [8] nim, uro
3TO TUPEKTUB, MTOOYKIAIOIINN agpecara K co-
Bepiienuto AeiictBus. Kak ormedaer A.B. bon-
JIApKO, B3aWMOJICHCTBHE CHCTEMBI U CPEJIbI
SIBIISIETCSl BKHEHIIIMM HMHTETPATUBHBIM (hak-
TOPOM, TJI€ CUCTEMa — 3TO MHOXKECTBO SI3BIKO-
BBIX 2JIEMEHTOB, 00Pa3yOIIUX OIMPEIeIICHHYIO
[EJIOCTHOCTD, & Cpella — MHOXKECTBO SI3bIKOBBIX
AIIEMEHTOB, UTPAFOIINX 110 OTHOIICHHIO K JIaH-
HOW CHUCTEMeE POJIb OKPYKEHHsI, BO B3aMO/ICH-
CTBUU C KOTOPBIM KXKIBIH AJIEMEHT CUCTEMBI
BBIMONHsIET cBolo (yHkumio [2]. Cnenosa-
TEIBbHO, HAPSy C HETIOCPEICTBEHHO KOHTEK-
CTyaJbHBIM OKPYXXCHHEM, (YHKIMOHUPOBa-
HUE KBECHTHBA IPOUCXOIHUT B OMPEICIICHHBIX
MPAarMaTU4eCKUX CHUTYAIUsIX | COIMAbHBIX
YCIIOBUSIX, OUYEBUIHO, CXOXHX C YCIOBUSMHU
(hopMHUPOBAHUS PEKIIAMHBIX TEKCTOB.
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Cortacno mHenuto A.H. JleGenesa-JIroou-
MOTO0, PeKJIaMHBII TEKCT (GOPMHUPYETCS B YCIIO-
BHSIX JKEJIAHHUS €ro CO3/IaTelisi COCOOCTBOBATh
CTUMYJIMPOBAHUIO y a[ipecaTa yKeJlaHusl PUo0-
pecTH peKIaMUPYEMBIIA TOBAP WU YCIYTy WIN
U3MCHUTH Ty WIM UHYK YCTaHOBKY, CYLLECTBY-
IOLIYIO B CO3HAHHMMU ajpecara (B clydae COIH-
aNMbHOM pexstaMsbl) [6]. [1yist 3Toi 11eu Kak Hellb-
34 JIy4lIC MOAXOAAT CYITCCTUBHBIC KBCCUTUBBI
(H.B. Koporuenko) [5], To ecTh Takas pa3HO-
BUAHOCTb  BOHNPOCHUTCIIbHBIX HpCHHO)KeHHﬁ,
KOTOPBIE MPEICTABISIOT COOO0M JIMIb (HopMab-
HbI Bonpoc. Ha camoM ke nese 3T0 HE 4To
MHOE, KaK TOTOBBIN OTBET, K KOTOPOMY aJipecary
Ka)KeTCs, YTO OH IpHUIIEN caM, 0e3 4bei-Imoo
nomotu. Takum 00pa3oM, KBECUTHBBI SIBJISIOT-
Cs BaXKHBIM SA3bIKOBBIM CPEACTBOM CO3JaHUs pe-
KIIAaMHBIX TCKCTOB, OJTHAKO UMCIOT B HUX CKOPEC
THOPUITHYIO (OPMY «KBECHUTHUBHBIX JUPEKTHU-
BOB», OTJIMYAIOMINXCS SIPKO BBIpa)KeHHOﬁ " cu-
TyaTHBHOﬁ TTOJIMMHTCHIIMOHAJIBHOCTBIO.

Ilem; n MaTepuaJbl HCCJICIOBAHUSA

enmpto maHHOW ITyOMMKAIIMN  SIBIISCTCS
0030p pe3y/lbTaToOB aHaam3a Hambojee pac-
MIPOCTPAHCHHBIX KBECUTHUBHBIX KOHCTPYKIIHH,
BCTPEUAIOIIHNXCS B PEKJIIAMHBIX TeKCTax. B ka-
YeCTBE MCTOYHUKOB TEKCTOB ITOCTYXKHIH HO-
mepa 3a 2011-2012 rr. TakuxX MeprUuoOANYECKUX
AHDIIOSA3BIYHBIX M3MaHuil Kak Harvard Business
Review, Sports Illustrated, Psychology Today,
Money, the Economist, Southern Living, Out-
side, the New Yorker n npyrux.

Pe3yabrarhl ucciienoBanus
U UX o0Cy:KIeHHne

MOKHO ¢ YBEPEHHOCTBIO CKa3aTh, YTO HaM-
0oJsice TUIMUYHBIMA KBECUTHBHBIMH KOHCTPYK-
IIUSIMU B M3YUCHHBIX PEKIIAMHBIX TEKCTaX sIBJISI-
FOTCSI KBECUTHBBI, UMEIOIEe GOopMy «00IIero
BOIPOCa» U «CIIEIMATBLHOTO BOIPOCcay (corac-
Ho H.B. KopoTtuenko, «x-Borpocy) [5].

«X-BOTIPOCY» HMEET BCE HEOOXOIMMBIC
MapKepbl  BOMPOCUTEIBHOTO  MPEATIOKCHUS:
WHBEPTUPOBAHHBIA TOPSAIOK CJIOB, HAIWUYHC
CMEIMATBHOTO BOMPOCUTETBHOTO ciioBa. What
will we remember after Alzheimer s long forgot-
ten? (Ymo mvl Oyoem nomuums, nocie mozo
Kax 0aeno 3a6ydem o bonesnu Anvyeetimepa?)
(Harvard Business Review, Ne 3, 2012), How
can you protect the prairie and the penguin?
(Kax mvl moowcewv 3auumums npepuut u nuHe-
sunos?) (Harvard Business Review, Ne 3, 2012),
What makes the Army Reserve different? (Hem
AMEPUKANHCKASL Pe3EPEHAs. apMus OMAUYAeCsl
om opyeux?) (Sports Illustrated, Ne 8, 2012),
What does surfing have to do with food? (Kaxas
65136 Medicdy cepghuneom u edoii?) (Psychology
Today, Ne 8, 2012), How does a 5-star crash
test rating sound? (Kax 3eyyum namu3zeée30ou-
Hblll mecm Ha asaputinocms?), (Money, Ne 12,
2012), How are you getting your daily dose of

tomato power? (Kax evi nompebnseme eauty
edxcedHesHyl0 003y momamos,) (Psychology
Today, Ne 10, 2011), Wealth. What it to you?
(boecamemeo. Ymo ono 3nauum ons eac?) (The
Economist, Ne 11, 2012).

OTnuuTensHON 0COOCHHOCTBIO
«X-BOTIPOCOB» B PEKJIAMHBIX TEKCTaX SBIIA-
eTCsl HaJMYME TOTOBOTO OTBETA, HEMEIJICHHO
CIIETYIOIIETO 32 CaMHM KBECHTHBOM (How can
you protect the prairie and the penguin? Sim-
ple. Visit www.earthshare.org and learn how
the world’s leading environmental groups are
working together under one name.) B nanaom
IpUMepe ajpecary TpeIaraeTcst IPOCTOM
(simple) oTBeT: HEOOXOAMMO BOCIONB30BATHCS
caiirom komnanuu Earth Share u y3Hath Bcro
MHTEPECYIONIYI0 MHpOpMaImio TaM. To ecTs,
0 CYTH, 32 KBECUTHBOM HJIET MPSIMOHN THPEK-
THB, NOOY)KIAIOIMI YUTATENS K ACHCTBUIO, HE
TpeOyIoIero OT Hero OOJBIINX YCHJIMH, BEIb
sT0 Tpocto (simple)! [Toxoxwuii mpumep Jer-
KOTO, OYEBHHOTO OTBeTa (M, COOTBETCTBEHHO,
JABHEHIIIeTO IIaHa MEHCTBUIH) MOKHO HAWTH
B TaKkoil pexname: What does surfing have to
do with food? Everything. What Jeff’s learned
from surfing is to flow with nature instead of
fighting it. So he makes great tasting, all natural
food from seven whole grains. Food that works
in harmony with your body. It makes him, and
you, feel just awesome. Meet Jeff at kashi.com.
(TEKCT COIPOBOMKIACTCS BH3yaIbHBIM 00pa3oM
CYACTIIMBOTO M 30POBOIO YEJIOBEKA, 3aHUMa-
routerocs cepduurom). Peknamonarens 3aznaer,
Ha MepBBIA B3I, CTPAHHBIA BONPOC, HO, OKa-
3bIBACTCSI, YTO OTBET HA HETO OYEBUACH: MEKIY
cep(HHIOM M OBCSIHBIMH XJIOIIBSIMU CamMast Ipsi-
Masl CBSI3b, BEIb TOJNBKO TOT, KTO IMPaBHILHO
MUTAETCS, MOXKET 3aHUMATHCS CIIOPTOM, YKHUBET
B TapMOHMHU C IPUPOAOH U 300poB. U omsaThb
K€ TEKCT peKJIaMbl 3aKaHYMBACTCS JUPEKTH-
BoM (Meet Jeff at kashi.com.). [Ipuem mpocro-
ro, JTAKOHMYHOTO W OJHO3HAYHOTO OTBETa Ha
«X-BOIIPOCY», KaK BUAHO, OUYCHb XapaKTePeH IS
pekiaMbl. BOT elie oayH HamIsAHBIN IpUMeEp —
Who advances America’s power without leaving
the environment behind? We do. (Kmo paseu-
eaem 9HepeemuyecKylo cucmemy Amepuxu, He
3a6b16as NpU SMOM O 3awume OKpydcaroujel
cpedvt? Mui.) (US News, Ne 9, 2011). Taxoi
NpUEM TI03BOJISIET MAHUITYAUPOBATh COZHAHUEM
ajipecara, peBpallasi pekjaMmy B ICTOYHUK HH-
(dbopManuy, HEKU CIIPaBOYHUK, TIE B CKATOM
BUJIE M3JIOKEHBI 3HAaHHS, KOTOPbIE MOTYT IpHU-
TOIUTHCS aJipecary.

WHorna B «X-Bompocax» MOKHO BCTPETUTH
rpauueckre cnocoObl aKIIEHTUPOBAHMSI BHUMA-
HUSL a/ipecara Ipy IIOMOIIN U3MEHEHHS pudTa:
UCIIONIb30BaHUE 3amIaBHBIX OykB (What can we
do about AMERICA’S DIABETES EPIDEM-
IC besides treating it? (dmo modcno coenamo
¢ AMEPUKAHCKOU JITHIEMUEN  JIHA-
BETA nomumo ee mpaouyuonnoco neueHus?)

MEXTYHAPOJIHBIN KYPHAJI TIPUKJIA THBIX
1 ®YHIAMEHTAJIBHBIX NCCJIEJOBAHUI  Nel2, 2014
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(Harvard Business Review, No 6, 2011), xypcusa
(I want my kids to go to a great college. What
do you want? (A xouy, umobwl mou demu x00u-
JU 8 NEPBOKIACCHYINL KOeOHC. A umo xomume
ev1?) (Harvard Business Review, No 1, 2011).

«OO0IIMe BOMPOCHY MPEACTABISIFOT  CO-
00l TUNWYHBII WHBEPTHPOBAHHBIM MOPSIOK
CJIOB, NPEAIOIATAOIINN YTBEPAUTEIbHBIA OT-
BET C IOCJCAYIONIMM BapUAHTOM PEIICHUS
npoOnemsl. Do you suffer from severe pain in
your joints and muscles? Are you troubled with
arthritis or osteoporosis? Does pain from old
injuries come back to haunt you? If so, relief's
in sight! (Bot cmpadaeme om cunvHulx 6Oo7ell
6 cycmasax u mviuyax? Bac becnoxoum ap-
mpum u ocmeonopos? Bac ne oaem noxost 6016
om npedichux yuubos? Eciu oa — obnecuenue
psaodom!) (Psychology Today, Ne 4, 2012), Are
you or a loved one battling depression? Then,
we’d like to send you a sample issue of BLUES
BUSTER, the newsletter about depression. (Bt
unu me, K020 6bvl J0bUMe, bopemecs ¢ denpec-
cuetl? B maxom cyuae mot 61 xX0menu npeoso-
orcums 6am BLUES BUSTER — uzoanue, nocés-
wennoe denpeccuu.) (Psychology Today, Ne 4,
2012), Is your cholesterol out of whack? CRE-
STOR can get your bad cholesterol down. (Baw
xonecmepun ne 6 nopsioke? CRESTOR nomo-
Jlcem cHU3UMb e20 yposens.) (Southern Living,
Ne 4, 2011), Do you want new floors, cabinets,
countertops? We can do it. (Bot xomume nogvle
nonwl, wiKkaguwl, cmonewnuybl? Muvl modcem ux
coenams.) (Southern Living, Ne 4, 2011).

Cpeny KBECHUTHBOB, HMEIOHINX (opMmy
«O0IIero BOMPOCa», BCTPEYAIOTCS W «BEpPU-
(uKaTuBHBIC AIBTEPHATHBHBIC KBECHTHUBBD)
(H.B. Kopotuenko) [5]. OHH mpencTaBisioT
co00#f BBIOOp MEXKTy IBYMS allbTCpPHATHBA-
MU: OJJHA — TIO3UTHBHAS, IPyTasi — HEraTHBHAs,
SBHO HemnpuemiieMas. HeTpymHo noranmarbcs,
YTO MPEANOUYTET aJ[pecar CIEAYIOIUX PeKIaM-
HBIX TEKCTOB: Do you live and die by conve-
nience, or are you eager to get far from the
beaten path? Colorado Mountains. (Bot uz mex,
KMo Jfcugem muxou, CNOKOUHOU AHCU3HBIO, UTU
8bl CMpeMumecs CoOUmu ¢ «U3OUmMvIx» mpon?
Toper Konopaoo.) (Outside, Ne 12, 2012), Are
you someone who stands out or hides behind?
Take your career to the next level! (Bot mom,
KIMO GbIXOOUN BNEPeO, ULU MOM, KMo Npsiuem-
cs ede-mo? Coenaiime HO8bIU Wia2 8 8auiell Ka-
povepe!) (Am Cham News, Ne 9, 2011).

MoXHO HaWTH W MOAAIBHBIE «OOIIHE BO-
MPOCBD», XOTA HX YHUCIo | Heenuko: Can
market forces help cut carbon emissions? This
trader thinks they can. (Moosicem nu pviHok co-
Kpamumbp 8blOPOC BbIXJIONHbIX 24308 6 AMMOC-
Gepy? Dmom mopeosey Oymaem, umo oa.)
(Harvard Business Review, Ne 2, 2012), Can
something with wheels be considered sure-
footed? The all-new Hyundai Santa Fe can.
(Mooicem au umo-mo na xoaecax Ovlmbv Ha-

oeochvim? Coseputento Hoswiti Hyundai Santa
Fe moocem.) (Money, Ne 10, 2011).

MeHbliiee pacnpoCTpaHEHHE B AHTIIOSI3bIY-
HBIX PEKJIAMHBIX TEKCTaX HMEIOT KBECHTHB-
HBIC KOHCTPYKIMU B (OPME IILTHUNTHUCCKUX
BOIMPOCOB, MEPECHPOCOB, PUTOPUUYCCKHUX BO-
MPOCOB, a TAKXKE BOIMPOCOB, HAYMHAKOIIUECS
¢ What if... .

DNIUnTHYEeCKUe BOMPOCHI, Oojiee Xapak-
TEpHBIC JUIS PA3TOBOPHON pedr, MpHOIHKAIOT
PEKJIAMHBII TEKCT K HEll, TEM CaMbIM YITPOILas
€ro CTPYKTYpy, o0Jerdast ero BOCHpPUATHE JUIs
ajipecara, Jienasi ero MaKCUMalibHO MOHSATHBIM
U MPOCThIM. HTEpECHO, YTO U CTPYKTYpa OT-
BETA, CICIYIONIEro Ha HEro, TOXKE MPOCTa H -
muntuuna. Concerned about mercury? You
shouldn t be. (O3abouenvi cooepacanuem pmy-
mu? B smom nem Hyoucovl.) (The New Yorker,
Ne 4, 2012), Dreaming of more than a good
night's sleep? We’ve got you covered. (Meuma-
eme 0 uem-mo OonbuLeM, HeM NPOCHO XOPOULULL
con? Mol 3naem, kak eam nomous.) (Southern
Living, Ne 4, 2011), Love dolphins? Make sure
your kids can too (Jlooume Oenvghunos? Ilo-
3abomomecs, ymoodwvl U AU Oemu Modice Ux
mobunu.) (Southern Living, Ne 5, 2012), You
can't just turn a key and lower carbon emis-
sions. Or can you? (Bul ne mooiceme npocmo
NOBEPHYMb KIIOY U CHU3UMB 8bLOPOC BPEOHBIX
sewecms? Unu mooiceme?) (Time, Ne 6, 2011),
Thinking ahead? So are we. ([{ymaeme o 6y-
oywem? U mot mooice.) (The Economist, Ne 11,
2011), Actually, we re working to reduce emis-
sions for 6.5 billion people. How? (Ha camom
Oene, Mbl pabomaem Hao mem, Uumoobvl COKpa-
mums 8blOPOC 6PEOHBIX Geujecme OJist Wecmu
¢ nonosurol muniuapoos aoei. Kax?) (The
Economist, Ne 11, 2012), You've always expe-
rienced everything the world has to offer. Why
stop now? (Buvl nuxozoa ne omxkaszviganucs om
020, YUMo Npeoaazand 8am JcusHs. 3auem dice
Oenamo smo cevnac?) (Vanity Fair, Ne 8, 2011).

WHorna »/uiMnTUYecKre KBECHTHBBI CO3-
narT 3G HEeKT HeOKUTAaHHOCTH, BHI3bIBAS UyB-
CTBO ynuBieHus Yy aapecara. Carbon fiber,
titanium, magnesium... wood? Ka3zanochk Obl,
Kakas CBsI3b MEXIY dTUMH ciioBamu? YTo mo-
cenyeT nanbiine? ITHU MBICIIU 3aCTaBIISIOT Yd-
TaTh PEKJIIAMHBIA TEKCT Jajbllie, HE OTITyCKas
aapecara. Last year, four Lisbon, Portugal-
based designers launched an experimental
project to build a wooden bike that would ride
like a modern machine. Teniepb CBsI3b MEXKIY
CIIOBaMHU CTasla MOHATHA: ceiyac (a TovHee,
C MIPOLIUIOTO  TOJa) Hapsiiy C NPUBBIYHBIM
YIJICPOIHBIM BOJIOKHOM, THTaHOM WM Mar-
HUEM JUIS M3TOTOBJICHHS BEJIOCHIIENIA YEThIPE
KOHCTpyKTOopa u3 [lopryramuu mnpeanararor
UCIIONIB30BaTh JAepeBo. OMHAKO Kakum OyneT
9TOT Benocurien? ABTOp TEKCTa MPeayrajbl-
BaeT TAaKOW BOMPOC M 3ajaer ero cam: The re-
sult? Xylon Bikes, part art project, part retro
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cruiser, all cool. (Kaxoe pesynomam? Knacc-
Hble YeanyI0Uonble el10CUnedvl, NpeoCcmaes-
owue coootl, ¢ 0OHOU CMOPOHbBL, APM-NPOEKN,
a ¢ dpyeoil — 6ozspam 6 npoutioe). Takum 00-
pa3oM, JaHHBIM IPUMEP MOKAa3bIBACT, KaK MPH
MOMOIIY AJUTUNTHYSCKUX KBECHUTUBOB MOXKHO
yJepKUBATh BHUMAHUE ajipecara Ha MPOTsHKe-
HHUH BCETO TEKCTa PEKIAMHOTO COOOIICHUSI.

Puropudeckue BOIPOCHI, KaK IMPaBUIIO,
HAUMHAIOTCSI ¢ KOHCTPYKuu Why + Bare In-
finitive +...? OCOOEHHOCTBIO IMOJOOHBIX BO-
MPOCUTEIIbHBIX TPEJIOKEHUIN SBJISICTCS  OT-
CYTCTBHE HEOOXOJMMOCTH [aBaTh OTBET, HO
B ClTyyae PEKJIAMHOTO TEKCTa HEOOXOIUMOCTb
OTCYTCTBYET HE B CHJIy TOTO, YTO OTBETa HET
WM HUKTO €r0 HE 3HAeT TOYHO, a 0 MPUYNHE
€ro OYEBHIIHOCTH IS aapecara. For over 125
years, we’ve been helping people get where
they’re going, financially, personally or oth-
erwise. And chances are, we’ve got the smart
solutions that will help make your journey a lot
simpler as well. After all, why walk when we re
right here, ready to give you a lift? (Vanity
Fair, Ne 6, 2011). Hekast xoMITaHUS 3asBIISCT,
YTO OKa3bIBacT Tpax<JaHaM (PUHAHCOBYIO TIO-
MOIIIb Ha TpoTshkeHnn 125 etr. OHa HamexHa
Y TOTOBA IIOMOYb KKIOMY B JIFOOYIO MUHYTY.
3adeM 4TO-TO Jenarh CaMOMY, KOTZIa MOXKHO
MIPOCTO 0OPATUTHCS 32 TIOMOIIBIO B 3Ty KOMITa-
HUI0? ABTOp TEKCTa JaeT OTBET 3a ajpecara,
10 CYTH, HE OCTaBJIsIsI eMy BbiOopa. Emé onuu
roxoxuit mpumep: Why let a few things like
language barriers and customs regulations
stand in the way of your company’s growth?
Leave it to UPS. (3auem noszgonsmo maxum
sewam, Kaxk sA3bIK0BOU bapbep Uil MamoH#CeH-
HbIUL pealamenm, 6CmMasamy HA NYMu pocma
sawetl komnanuu? Ilpedocmasome smo UPS.)
(Harvard Business Review, Ne 2, 2012).

Crnenyromas TUNWYHAS MOJAETH YIS «ITe-
pudepritHO» 30HBI KBECUTHBHBIX KOHCTPYK-
IIAH — 3TO BOIIPOCHI, HauMHAromuecs B What if
.72 Ilo muenwro Jx. JInga, ipeIosKeHUS, CO-
JieprKaIiie pUaaTogHoe ¢ »ify, BooOIe sBIsI-
FOTCS crie()UIHBIMH [T aHTITHHCKUX TEKCTOB
[10]. bomee ToTO, IO CBUACTEIHCTBY TOTO KE aB-
TOpa, OHU SIBIISIOTCSI OTHAMU U3 CAMBIX APEBHUX
B TEKCTaX KJIACCU(UKAITMOHHBIX OOBSBICHHM,
1 UX TIEpBOE TIOSBIIEHHH 3a()MKCHPOBAHO eIle
B XVII Beke. X ocHoBHas (yHKIUSI — TIpH-
BJIEYb BHUMaHHE YATATENS, 3ANHTEPECOBATH €0
1 CTIPOTHO3UPOBATh BO3MOMKHBIE TIOCIIEACTBUS
TOTO, 4TO CTOMT 32 What if ...?

What if everyone settled for average?
What if nobody raised the bar? What if every-
one decided to let someone else figure it out?
... Turning «what ifsy into «what’s nexty is just
another way we elevate. (9Ymo ecau 6w 6ce do-
80bCMBOBANUCL NPUBbIYHBIM? Ymo ecau Obl
HUKMO He «nogviuian niauky»? 9mo ecau oOvi
Kaotcowlll  Nepexiaobléans  OMmeemcmeeHHOCHb
NPUHAMUS PeUleHUsi Hd KO20-mo 0pyeo2o? ...

Hawa cmpamezus pazeumus — smo npegpauye-
HUe «4mo ecauy 60 «umo oanvuiey.) (Harvard
Business Review, Ne 4, 2011). If you were walk-
ing that way, would you guide them? What if it
was out of your way? (Eciu Obl b1 uLiu 8 HuMU
6 OOHOM HANpagIeHuu, bl Obl NOBENU UX 30 CO-
oou? A ecnu 6vl 8am 6bLIO ¢ HUMU He NO nymu?)
(Time, Ne 8, 2012). What if your store has the
hit product this holiday? (9mo eciu 6o epews
IMUX NPA3OHUKOB 8 BaULeM MAA3UHE NOABUMCS
«xum-npooadic»?) (Inc., Ne 1, 2011).

BriBoabI

Takum 00pa3om, MOXKHO BUJICTh, YTO CPEIU
KBECUTUBHBIX KOHCTPYKLHMM B MpOaHATU3UPO-
BaHHBIX HAMU aHTIIOS3BIYHBIX PEKIIAMHBIX TEK-
cTax HamOOJbIlee PACHPOCTPAHCHUE UMEIOT
o0lIe W crenuaabHble BOIMPOCHI, CONEpIKa-
npe B ce0e THITUYHBIC MapKEPhl BOIPOCUTEIb-
HOTO TIPE/JIOKEeHHSI (MHBEPCHUSI, BOIPOCUTEIb-
HOE CJI0BO). MeHee MMPOKOe UCTONb30BAaHUE
HaxoJAT DJJUIMOTUYECKUE BOIPOCHL, IEpe-
CIIPOCHI, PUTOPUYECKHUE BOIMIPOCHI, a TAKIKE BO-
Npockl, HaunHatommecs ¢ What if... . Xapak-
TEPHON OTIMYUTEIHHON YEPTOM KBECUTHUBOB
B PEKJIAMHBIX TEKCTAX ABIISIETCS HAJTMYHUE TOTO-
BOIO OTBETA, HEMOCPEACTBEHHO CIIEAYIOLIETO
3a CaMHUM BOIIPOCOM, MJIM OYEBUJHOTO B CUILY
CaMOro XxapakTepa 3alpamiuBaeMoi HHGOp-
Maluu (Kak B Cilydae ¢ «BepUPUKATHBHBIMHU
aJbTepHATUBHBIME KBECUTHBaMuU»). «Pexmam-
HBIN» KBECUTHUB OTJIMYACTCSI MaKCUMaJIbHO
YIPOILIEHHON CTPYKTYpOM, BBIPA3UTEIBHO-
CThIO (B TOM YHCJIE ITPH TTOMOIIHU rpaduueckux
CPENCTB) M MPOCTOTOM, TaK KaK 3TO COOTBET-
CTBYET €TI0 CYITECTUBHOU ()YHKIIUU.
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